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-Please include the bookstore when determining format of materials-

After deciding what textbook or materials to use for your course, we encourage you to include the bookstore staff if you have questions regarding the format to use and offer to students. We would be happy to work with you and the Publishers representative you are working with to determine what is best for our students. Always remember, it is the reps job to sell as many books, packages, access codes as possible… and our students best interests are not always their first priority. Please contact your school office if you have questions regarding any uniform text adoption that may already be in place for your course.

-Uniform text adoption = Quantity discount! Other benefits…-
Uniform textbook adoptions can potentially lower textbook costs in several ways:
Occasionally publishers will reduce the cost of a book/pkg if a certain quantity can be ordered. So, the more of a certain title we can use, the more leverage we would have to try to negotiate further discounts. See what others within your department are using. If more classes can get together and use a uniform text, we should be able to offer a lower price to our students, and have more used books available. It also makes a much better rental book candidate if the potential number of students is greater. In the event of a late instructor change, or a student needing to switch classes on short notice, having a uniform text adoption for all sections of a course helps to ease the disruption. Faculty already know what is being used; students don’t need to worry about showing up their first day with the wrong materials. 

Consider Open Education Resources (OER)?
Open Educational Resources (OER) are teaching and learning materials that exist in the public domain or have been released under an open license. This means that those resources can be used free of charge and distributed widely.  Types of open educational resources include: full courses, course materials, modules, learning objects, open textbooks, openly licensed (often streamed) videos, tests, software, and other tools, materials, or techniques used to support access to knowledge.
One example of OER is open textbooks, which are released under a Creative Commons, or similar, license. They are often written and published by faculty, with the support of universities or new commercial companies.  For a good overview, see Educause's 7 Things You Should Know About Open Educational Resources (pdf) and 7 Things You Should Know About Open Textbook Publishing (pdf).

For more information on OER or help in finding OER for your course, please contact CETL Faculty, Tina Rettler-Pagel, 608-243-4506.  

-A word about packages with access cards-
Often times, the publisher will “throw in” an access card; package it with the text for no or little additional cost to encourage purchase of the package. If the access card isn’t used in the course, it frustrates and confuses students; they are purchasing a card that “the teacher never even used”. Book packages with access cards have little to no chance of being rental candidates. It also will limit or negate any returns that we are able to take from students. The buyback value is also impacted since bookstores don’t know for sure if the card is a required component or not. Publishers want to sell new books, we like to make used books available and therefore the book without access card is a better choice if you are not using the access.

-Custom books can be a great option, but…-
Custom books are a fine choice, but ideally they would be paperback, not looseleaf.  Examples of this would be a full-blown text, minus a few chapters that may not be covered, therefore not needed. Another example would be creating a custom workbook or lab manual. Having publishers create a custom text can provide substantial savings to students. However, it is important to commit to a custom text for at least 2-3 years, to allow for buyback and used books for students. Additional savings may also be found by having these printed in black and white if appropriate. Color printing adds a great deal to the cost. The bookstore does need very accurate enrollment numbers when ordering custom books though. Our return privileges are very limited, therefore order quantities need to be very close to enrollment numbers, but we want to avoid running out as well!

-What about those loose-leaf packages??-
Looseleaf packages are less costly to students upfront, but have little or no resale value. Generally, they work out okay, as students like to see a lower “up-front” cost, but often times a used paperback version would sell for around the same cost as a new looseleaf… but the used paperback would have resale value. Another drawback to loose-leaf packages is that they cannot be offered as rental candidates, only bound books are considered. Instructor created in-house duplications (course packs) are an excellent option when possible, as they are the lowest cost, and tailored to the specific course. These options should be evaluated carefully on a case-by-case basis.

-Bundles! Wrap ‘em up… or not?-
Packages in general… Publishers will encourage “bundling” books together. If you use 2 or more books from the same publisher, most likely they will suggest to you wrapping them together, and selling them as a “Bundle”. Often, they will be offered at a “reduced” price. Many times though, it is not a significant discount vs. buying the books separately.  Often times the price savings the student would see from purchasing just 1 of the books “used” will offset the “discounted” price the package offers. Bundled books should be looked at carefully, is it really the best option?

-Another new edition; already?!-
New editions… Is it necessary to use a new edition as soon as it is released?  The decision is up to faculty. Does the “new information” have relevance to classroom instruction?  If you can wait until an edition has been on the market for at least 1 semester that will allow used books to perhaps become available. It’s kind of a balance, the need for current, updated information, vs. the savings to students that comes with used books. As time goes on though, the old editions may become more and more difficult to obtain in a timely manner from wholesalers. Eventually, we all must “move” on!
           
Feel free to contact myself or the Bookstore with questions or concerns.
Thanks!

Mike Panten
Textbook Buyer
mpanten@madisoncollege.edu
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